
DIVISION HIGHLIGHTS     

    
Accounting Major/Minor The Accounting Major and Minor provide 
students with technical accounting and financial skills as well as the 
broad functional business background necessary to succeed in this 
challenging career field. New financial instruments and accounting 
pronouncements are being developed constantly. Tax laws are ever 
changing. While Accounting expertise is critical, managers in this 
field must make recommendations and decisions with the big picture 
in mind and communicate information in an open and understand-
able way to both external and internal users. 
 
Accounting Association  This is the primary student organization for 
accounting students.  The Association allows students to connect 
with accounting professionals who will assist them with career guid-
ance, and scholarship opportunities.  Major events include Meet the 
Accountants Night in the fall and the Accounting Banquet in the 
Spring.  Students are strongly encouraged to join the Association as 
soon as they start their studies on campus. 
 
Tax Clinic  Gain real life experience helping clients prepare their  
taxes.  Students work with people from the surrounding communi-
ties with tax preparation. 
 
Investment Club  Students manage a real portfolio of stocks, bonds, 
mutual funds and cash worth over $175,000 as part of the B-W  
endowment fund.   
 
Accounting MBA 3/2 Program Students can combine their MBA and 
undergraduate programs by pursuing a 3/2 program in Accounting. 
This program enables students to accelerate their studies, complet-
ing both an undergraduate degree and a Master’s in Business Ad-
ministration degree in five years. Students work at the undergradu- 

 
 
ate level for the first 3 years of study, and add graduate courses to 
their schedule in the last 2 years.  Application for the  MBA 3/2 pro-
gram is typically done in the 2nd semester of their Junior year.  Ac-
counting MBA students work closely with their advisors to select 
coursework that will not only earn them an MBA, but also meet all 
the requirements to sit for the CPA exam. 
 
Advising  Accounting majors work closely with their academic advi-
sors who are full-time members of the accounting faculty.  One-on-
one advising is available for all B-W students but especially important 
for this major.  Students have many options for participation in ac-
tivities such as the Accounting Association, Tax Clinic, and intern-
ships.  In addition there are also options such as the Accounting 3/2 
program which can lead to preparation for the CPA exam.  Your  
advisor can help you determine how to navigate all these resources 
and opportunities. 
 
Faculty  The Division’s faculty is comprised of both scholars and prac-
titioners who provide hands-on opportunities as well as a solid  
theoretical background.   
 
Class Sizes  Most classes in the Business Division have 20-25 students 
with most classes smaller than 30. Undergraduate business students 
are taught by faculty who have direct contact with the business com-
munity and access to its leaders. In this way, students benefit in in-
ternship and employment opportunities. 
 
Internships  Over 75% of Business students do one or more  
significant business internships for credit. Internships provide practi-
cal training for students and the opportunity to test-drive specific 
careers, positions, and organizations.   

WHAT CAN I Be WITH THIS MAJOR? 

  ACCOUNTING 

Budget Analyst 
 
Financial Analyst 
 
Tax Specialist 
 
 

Stock Broker 
 
Public Accountant 
 
Auditor 
 
 

Fraud Examiner 
 
Cost Accountant 
 
Internal Auditor 
 
 

Tax Examiner 
 
Revenue Agent 
 
Corporate Accountant 



FACULTY 
 

Phillip S. Bessler 
Associate Professor of  Business 
Administration. 
Entrepreneurship 
 

Thomas Campanella 
Director, MBA in Health Care 
Management 
Health Care Management 
 

Linda G. Chase 
Associate Professor of Business 
Administration. 
Accounting, Auditing, Fraud 
 

Pierre A. David 
Director, Undergraduate Academic  
Affairs, Professor of Business Admin. 
Logistics, Quantitative Analysis, Mar-
keting  
 

Patrick Flynn 
Associate Professor of Business Ad-
ministration. 
 

John D. Fuehrer 
Assistant Professor of Business  
Administration. 
Human Resource Management and 
Organizational Behavior 
 

Harvey Hopson 
Director, International MBA  
Business Law 
 

Kevin Jacques 
Associate Professor of Business 
Admin. and Boynton C. Murch Chair 
Finance 
 

J. Peter Kelly 
Chair, Business Administration 
Executive Management, Ethics  
 

Dale G. Kramer 
Director of MBA/EMBA Programs  
 

David A. Krueger 
Charles E. Spahr Chair in  
Managerial and Corporate Ethics,  
Professor of Business Administration 
Ethics 
 

Susan Kuznik 
Professor and Director of  Business 
Honors Program  
Management 
 

Henry (Skip) Lewandowski 
Associate Professor of Business Ad-
ministration. 
Quantitative Analysis 
 

 
 

Lori K. Long 
Associate Professor of Business 
Administration 
Human Resource Management 
 

Roger B. Luli 
Assistant Professor of Business 
Administration 
Accounting, Tax, Management 
Information Systems 
 

Narasimha Mohan 
Assistant Professor of Business 
Administration 
Quantitative Analysis  
 

Ven O. Ochaya 
Director of the MBA in  
Entrepreneurship, George Herzog 
Chair in Free Enterprise, Associate 
Professor 
 

Earl M. Peck 
Professor of Business Administration 
Finance 
 

Lee Pickler 
Professor of Business Administration 
Sales, Marketing, Management   
 

Mary Pisnar-Sweeney 
Director, Undergraduate Business 
Division Program, Professor of  
Business Administration 
Human Resources, Marketing,  
Management  
 

Lori A. Radulovich 
Assistant Professor of Business 
Administration 
Management, Finance 
 

Peter Rea 
Burton D. Morgan Chair in 
Entrepreneurial Studies 
Ethics, Entrepreneurship 
 

Lynn Schulte 
Assistant Professor of Business 
Administration 
Accounting and Tax 
 

Param Srikantia 
Professor of Business Administration  
Human Resource Management, 
Management 
 

Jimin Wang 
Assistant Professor of Busi-
ness 
Admin. and Department of 
Foreign Languages and Literature 
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SELECTED COURSES 
 
Principles of Fraud Examination 
This course focuses on fraud in the workplace. You will learn about com-
mon fraudulent schemes, typical perpetrators and measures a company 
can implement to protect against workplace fraud.  
 
Federal Income Taxation 
The topics of the federal income tax law, U.S. Treasury regulations, and IRS 
revenue rulings and court cases are covered in this course. A major empha-
sis of the course will be tax planning for the individual. There will be a de-
tailed study of actual personal federal tax forms. Ethics will be stressed.  
 
Principles of Auditing 
This course emphasizes auditing concepts and applications that enable 
students to understand the philosophy and environment in public  
accounting ethics, auditing standards, opinions on the financial statements.  
 
Accounting Systems 
This course is a survey of information technology and its application to  
accounting issues. Students will solve problems using electronic spread-
sheets, word processors, and the internet. Students will develop an under-
standing of the information gathering, data accumulation, and reporting 
requirements of various accounting software programs.  
 
Cost Accounting and Analysis 
This course surveys the accounting requirements of internal organizational 
management with particular attention devoted to the costs capitalized in 
inventory. Defines and illustrates job order costing, process costing,  
standard costing, direct costing, cost-volume-profit analysis, activity-based 
costing, budgeting, and control of decentralized operations.  

American Greetings 
 
Charles Schwab 
 
Cleveland Clinic 
 
Cohen and Company 
 
Deloitte & Touche 
 
Eaton Corporation 
 
Ernst & Young, LLP 
 
Grant Thornton, LLP 

JP Morgan Chase 
 
KPMG, LLP 
 
Liberty Bank National 
 
Meaden & Moore, LLP 
 
Penton Media, Inc. 
 
PNC Financial Services 
 
State Aduitor of Ohio 
 
Sherwin-Williams 

INTERNSHIPS AND CAREERS 
 
Students in the Division of Business complete internships and begin 
careers across the country.  A sampling of employers include: 


